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Hello!

I’m	happy	you’re	here	and	excited	for	you	to	check	out	some	of	my	
work.	I’m	a	coffee-loving	Ravenclaw	and	I	look	forward	to	learning	
more	about	you	as	well.	

You’ll	see	on	my	resume	that	I’m	an	Ohio	State,	NYU,	and	University	
of	Akron	graduate.	You’ll	see	my	accomplishments	and	some	of	my	
accolades.	What you won’t see onmy resume, are my passions.

I	love reading – to learn, escape, grow – and sharing reading through
education. I believe that books should be accessible to all and that	
digital	platforms	are	a	great	start	to	getting	materials	into	the	hands	
of	students	who	need	themmost.

During times of tragedy, hardship, and confusion,	we	need	books	
now	– not	in	2	days	of	Prime	shipping.	Students,	especially	in	low-
income	schools,	depend	on	school	resources.	Imagine	a	world	where	
a	student	can	go	home,	open	their	school	device,	and	jump	into	
Hogwarts,	Narnia,	and	Middle	Earth	all	on	the	same	night	because	
they	downloaded	their	books	on	their	school’s	WIFI	before	going	
home.	

What	a	wonderful	world.	

Emily



Emily Tara 
 

 

The Lantern, Ohio State’s student-run newspaper 
John Oller Special Assignment Reporter 
 

Oller Reporter: June 2012-2013 
Reporter/Photographer: Jan. 2011-2013   

 • Over 27 Publications Print Publications plus multiple Photo Publications 
The Journal, Ohio State’s Award-Winning Literary Magazine 
Fiction Reader 
 

August 2012-April 2013 

• Read fiction submissions and decided whether they should be passed on to the head editor 
• Masters Level Requirement met as an Undergraduate with an invitation to continue once formal class ended 

Ohio Manufacturing Institute (OMI) - Ohio State College of Engineering 
Editorial Intern 

Sept. 2011-Sept. 2012 

 EXPERIENCE AND PUBLICATIONS 

• Content managed the OMI website using WordPress and built the site for Sustainable Design and Manufacturing  
• Edited and composed newsletters, templates, flyers, press releases for technical projects  
• Edited budget proposals for various projects 

• Associated Press Style  
• MLA Formatting 

• Hootsuite 
• Salesforce 

• Domain, Web Hosting & HTML 
• Adobe Photoshop 

EDUCATION 
The Ohio State University 

Advocates for Children and Education Scholar 

B.A. English, Research Distinction 
B.A. Journalism 

 

New York University 
Summer Publishing Institute 
Graduate Certificate Program 

 

The University of Akron 
Graduate Assistant, English Dept. 

M.A. English Literature 
 

www.emilytara.com 

The Little Gym 
Program Director, Full-Time 
 

June 2015 – January 2021 

• Led team meetings each week, including goal discussion via analysis of key business indicator numbers. 
• Wrote curriculum for preschool education program based on the State of Ohio Early Education Standards 
• Created and sent member email newsletters via Constant Contact 
• Created, planned, and posted content for our social media platforms to grow web presence 
• Designed graphics and produced promotional videos, referencing TLG Style Guide 
• Created and implemented two large B2C Campaigns now used across TLG International 
• Calculated program costs, discounts, and promotions 

 
 

The University of Akron 
Graduate Teaching Assistant 

• Independently taught and wrote curriculum for Composition 1 and Composition 2 courses 
• Worked with Executive Vice President of Student Success, Jim Tressel, and industry professionals to show  

writing is applicable across disciplines 

August 2013 – May 2015 

 TECHNICAL AND MEDIA SKILLS 

OverDrive, Inc 
Education Product Support Specialist, New York Territory 

January 2021 - Present 

• Onboarded, provided continued support and training to new schools, districts, and BOCES (Board of 
Cooperative Education Services) to the Sora platform 

• Audited accounts for usage statics and growth opportunities and presented findings 
• Presented to all BOCES in NY each month on product road maps and updates 
• Created Authentication Best Practices sheet that is available to all schools nationwide 
• Created training aide to be shared with all school partners following a new product release 
• Write for the OverDrive Schools Blog 
• Lead and developed demonstration workshops for the Product Support team 
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OverDrive
SCHOOLS	BLOG



OverDrive Blog Post #1

Read the Blog Post draft below or,	see	it	live	on	the	OverDrive	
Schools	Blog	by	CLICKING	HERE	or	scanning	the	QR	code

https://company.overdrive.com/2022/03/24/move-full-steam-into-spring/






OverDrive Blog Post #2

Read the Blog Post draft below or,	see	it	live	on	the	OverDrive	
Schools	Blog	by	CLICKING	HERE	or	scanning	the	QR	code

Title	Ideas:	
Sora	into	Summer
Summer	Prep	for	Sora
Sora	Summer	Prep	List
School’s	Out,	Sora’s	In:	Get	Prepped	for	Summer

Cover	Image	Thought:	

https://company.overdrive.com/2022/05/13/schools-out-soras-in-get-prepped-for-summer/


Text:

The	school	year	is	winding	down,	testing	is	almost	over,	and	graduation	caps	are	being	tossed.	
There’s	a	lot	of	work	that	goes	into	the	end	of	a	school	year	for	teachers,	librarians,	staff,	and	at	the	
administrative	level.	As	you’re	prepping	for	Summer	(and	for	summer	reading!)	we’re	here	to	help	
you	include	Sora	in	your	preparation	plans.	Here	are	a	few	tips	and	reminders	to	have	a	smooth	
Summer	and	back-to-school	season	in	the	Fall.	

Tech	Team	Check-In
The	end	of	the	school	year	and	Summer	tend	to	be	when	technology	teams	clean-up	their	systems	
and	make	changes.	Without	realizing	it,	they	may	make	changes	that	impact	your	student’s	Sora	
access.	Keep	the	below	in	mind	when	working	with	your	tech	team	this	year	and	bookmark	this	
handy	resource	for	Authentication	Best	Practices.	

If	any	of	the	below	are	changing,	contact	your	school’s	Sora	Product	Support	Specialist:
• Username	Convention	(ex.	Full	email	address	to	just	a	username)
• Organization	Units	– if	your	team	is	restructuring	your	users	into	new	groupings,	such	as	

moving	from	grade-level	groupings	to	building-level	groupings,	this	will	impact	your	Content	
Access	Levels.

• Authentication	Method	(ex.	Switching	from	Google	to	ClassLink	authentication)
• User	Login	Manager	– if	your	school	uses	this	authentication	method	don’t	forget	to	upload	

your	new	.CSV	file	for	next	school	year

Sora	Summer	Curations
Beach	Reads,	Poolside	Mysteries,	Staycation:	Travel	through	a	Book	– all	of	these	are	potential	
curated	lists	you	can	create	in	Sora	before	Summer.	The	possibilities	are	only	limited	by	your	
imagination!	If	you	want	a	starting	point,	our	team	of	Content	Specialists	have	curated	some	great	
options	that	you	can	check	out	in	the	Resource	Center.

Your curation lists are like your displays in your physical library – the more you can switch them
up, the more exciting it is for students! When they log into Sora and see new displays (or, curations)
their interest is peaked and they’re more likely to browse. Don’t forget, you can also include emojis
in your curation titles to draw their attention even more!

Sora	Sweet	Reads	Promotion
The	only	thing	better	than	a	sweet	summer	treat	is	an	equally	sweet	book	to	go	with	it.	Sora	Sweet	
Reads is	our	Summer	Reading	program	full	of	free,	simultaneous	use,	titles	for	your	students	to	
enjoy	until	August	17th.	The	best	part?	It’s	already	curated	on	your	Sora	Explore	page	with	eye-
catching	candy	graphics.	

This	year,	the	collection	includes	titles	for	juvenile,	young	adult,	and	adult-level	readers	and	spans	
interests	from	Disney	to	mysteries.	Students	will	love	the	selection	and	since	they’re	simultaneous	
use	titles,	there’s	no	wait	all	Summer	long!	

https://resources.overdrive.com/k-12-schools/collection-development-recommended-lists/
https://resources.overdrive.com/sora-sweet-reads/


Senior	Send-Off	
Exams	are	over	and	lockers	are	cleaned	out	but	what	happens	to	Sora	once	a	student	graduates?	It’s	
time	to	transition	your	seniors	to	Libby!	Once	your	technology	team	updates	your	rosters,	the	
seniors	who	have	left	will	no	longer	have	access	to	your	Sora	collection.	Before	they	leave	and	head	
off	to	college,	prep	them	for	reading	success	by	giving	them	a	short	introduction	to	Libby	and	
encouraging	them	to	sign	in	with	their	public	library	card.	If	they	don’t	have	one	yet,	many	libraries	
now	offer	free	instant	digital	library	cards they	can	get	right	from	their	phones!

Did	you	know	that	Libby	is	part	of	the	Resource	Center,	too?	Yep!	The	same	one	you	use	for	your	
school.	Simply	head	to	the	Library	side	of	the	Resource	Center to	access	graphics	like	the	one	
shown	here	to	encourage	your	seniors	to	sign	up!	

https://libbyapp.com/
https://resources.overdrive.com/library/apps-features/instant-digital-card/
https://resources.overdrive.com/library/marketing-outreach-social/


OverDrive
RESOURCE	PAGES



OverDrive Resource Page #1
I	created	this	“Authentication	Best	Practices”	page	in	response	to	a	request	from	
one	of	the	NY	BOCES	partners.	The	resource	is	meant	for	a	school	administrator	
to	keep	bookmarked	when	questions	arise	from	their	district	or,	to	share	with	a	
school’s	IT	team	so	they’re aware of the basic changes they make that could affect	
their connection to Sora.

This	page	was	created	to	brand	standards	using	the	Sora	Style	Guide	eliminating	
the	need	for	submission	to	the	Marketing	work	queue	and	allowing	for	the	
resource	to	be	used	immediately.	

This resource	has	been	shared	with	the	EDU	PSS	team,	on	the	blog	post	“School’s	
Out,	Summer’s	In:	Get	Prepped	for	Summer,”	and	was	supplied	during	a	monthly	
BOCES	meeting.

The full resource	is on the next	page.	

https://company.overdrive.com/2022/05/13/schools-out-soras-in-get-prepped-for-summer/




OverDrive Resource Page #2
When	Sora	Showcase	was	released,	I	knew	that	a	simple	user	interface	was	
integral	to	my	partners	using	it	regularly.	So,	after	going	through	the training and
practicing the set-up steps I created this	Sora	Showcase	resource	in	preparation	
for	my	presentation	on	the	product	during one of our team’s BOCES meetings.

This	page	was	branded	for	Sora	and	is	meant	to	be	personalized	with	the	school’s	
URL	before	sending	it	to	them.	When	someone	reaches	out	and	asks	about	setting	
up	the	showcase,	I	simply	paste	in	their	unique	URL	and	resave	a	copy	with	their	
name	before	emailing	it	back	to	them.	This	resource	simplifies	the	process	and	
gets	them	using	the	Showcase	quickly.

I’ve shared this resource with the EDU PSS team so that everyone	can	use	it	for	
their	partners	if	they’d	like.	

The full resource	is on the next	page.	
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The Little Gym
HOMECOMING	CAMPAIGN



Homecoming Campaign
The	Homecoming	Campaign	was	created	to	be	used	in	the	Fall	during	the	start	to	The	Little	
Gym’s	enrollment	season.	

Each	year,	August	saw	a	push	for	enrollments	and	new	sign-ups	so	I	created	the	Homecoming	
event	to	create	a	second	push,	several	weeks	after	the	start	of	the	season, that	focused	on	
welcoming	back	previous	families	who had not yet re-enrolled	for	the	season.	

The	Homecoming	campaign	proved	successful	in	boosting	enrollments	and	after	talking	with	
the	International marketing team, it is	now	being	used	across	The	Little	Gym	franchise	with	
additional	resources	maintained	by	The	Little	Gym	International.	

Campaign	Goals:	
● To invite back previously enrolled families	
● To allow previous students to try the next age group or a different style of class
● To	invoke	a	sense	of	fun	for	currently	enrolled	families	
● To provide	incentive	for	currently	enrolled families to invite previous families back

Campaign	Components:
● Email Blasts	targeting	either	currently	enrolled	or	previously	enrolled	families	
● In-Gym Signs
● Social	Media	Posts
● Facebook Event Page

Additional	Components:
● High	School	locker-style	signs	created	by	team	members	to	decorate	the	gym	and	lobby
● An	Open	House	with	football-style	run-through	
● A post-open house drop-off event	

The	Offerings:	
● One week event
● A	free	class	during	that	week	for	previous members
● Membership	waived	for	sign-up
● Incentive	for	current	members	to	refer	back	previous	members



Email from Little Gym 
International



Email Blast



Social Media

2-4-6-8	Little	Gym	is	really	great!

Join us for a super	FUN	Open	House	Friday,	September 20th
Get	here	right	at	5pm	to	break	our	run-through!

The	Open	House	will	run	from	5-6pm.

Join us for games, raffle prizes, and FUN!

This is NOT a drop-off	– parents	stay	on	site	as	a	family	event.

OPEN	HOUSE	FACEBOOK	EVENT	PHOTO	AND	DESCRIPTION

INSTAGRAM	POSTS



The Little Gym
SHARE	THE	LOVE	CAMPAIGN



Share the Love Campaign
The	Share	the Love Campaign was used in February to promote The Little Gym around the
community,	to	add	value	to	current	members,	and	to	gain	new	enrollments	for	the	end	of	the	
school	season.	

The	Share	the	Love	campaign	shifted	focus	toward	the	community	by	creating	a	multi-layered	
approach.	We	reached	out	to	local	business	for	raffle	donations,	brought	in	local	massage	
therapists	to	the	open	house,	and	took	donations	for	the	Cleveland	Food	Bank.

Instead	of	focusing	on	enrollment	specials,	we	focused	on	our	current	members	and	to	push	
retention	for	the	end	of	the	year.	We	also	incentivized	current	members	to	bring	friends	to	
boost	enrollment	before	year-end.	

Campaign	Goals:	
● To	provide	value	to	the	parents	of	the	children	who	attend	classes
● To maintain current enrollments	
● To give back to the community
● To	incentivize	bringing	friends	to	enroll

Campaign	Components:
● Email	Blasts	
● Social	Media	Posts
● Facebook	Event	Page
● Community outreach

Additional	Components:
● Open	House
● Local massage therapists	at	Open	House	for	parents
● Raffle Baskets
● Food	bank	donations

The	Offerings:	
● Incentives	for	referring	friends	to	enroll
● Potential to win a basket
● Free Open House



Email Blast



Facebook Event

February	is	all	about	sharing	and	spreading	love!	Come	join	us	at	The	Little	Gym	of	Rocky	
River	Share	the	Love	Open	House	on	February	7th! If	you	are	not	yet	a	member	we	will	be	
having	enrollment	specials	this	night	as	well.

Keep	checking	the	"Discussion"	tab	for	updates	as	we	get	closer	to	the	event!

Right	now,	stock	up	on	non-perishable	food	items	to	donate	to	our	local	food	bank.	Every	
item	earns	you	one	extra	raffle	ticket	(up	to	14	tickets).

EVENT	HEADER	AND	DESCRIPTION

EVENT	DETAILS	

Leading	up	to	the	event,	I	posted	about	each	of	the	local	businesses	that	would	be	
providing	raffle	tickets	along	with	their	logos.	This	both	garnered	excitement	for	the	
Open	House	and	also	gave	back	to	our	community	by	advertising	their website or
Facebook	page	to	our	patrons.	



Additional Social Media

SOCIAL MEDIA CALL TO ACTION	FOR	LOCAL	BUSINESSES	



The Little Gym
WONDERKIDS	CLUB	PRESCHOOL	PROGRAM



Email Newsletter for 
Preschool Parents



Email Update - Covid

Pg	1/3
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The Little Gym
ADDITIONAL	WORK



HALLOWEEN	EVENT	AND	SCRATCH-OFF	CARDS

MEMBER’S	ONLY	VALUE-ADD	EVENTS	
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NYU – Summer
Publishing Institute

Please	click	here	or	scan	the	QR	code	to	see	my	
work	for	NYU.	I	created	the	images,	design	and	
layout	for	our	magazine	project.	

https://www.emilytara.com/publishing


If you’d like to see more 
of my work please visit 

my website
www.emilytara.com

http://www.emilytara.com/


CREDITS:	This	presentation	template	was	created	by	Slidesgo,	including	icons	by	
Flaticon and	infographics	&	images	by	Freepik

Thanks!

etara@overdrive.com
Emily.n.tara@gmail.com

440-213-2715
www.emilytara.com

Do you have any questions?

Please	keep	this	slide	for	attribution

http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr
mailto:etara@overdrive.com
mailto:Emily.n.tara@gmail.com
http://www.emilytara.com/

